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When the leadership of the McCombs School of Business began creating its strategic plan in late
2008, we had a clear vision: to be counted among the world’s most influential business schools.
“Now is the time to exploit the strengths

In developing our strategic plan, the McCombs faculty, staff, advisory council, and constituents

of our faculty, students and staff; the

generously invested their energy and expertise in a collaborative process involving hundreds of

quality of our academic partners at

hours. Fast-forward to 2012.

The University of Texas at Austin; and
the comparative diversity and vibrancy
of the communities in which the McCombs
School operates and interacts.”

We see a clear R.O.I. — on our initiative, ideas,
involvement, and innovation.
The payoff can be seen in the bold ideas, fresh directions, and thoughtful solutions highlighted
in this report, which tracks our first three years of progress toward the goals and aspirations
outlined in the strategic plan.
These achievements would not have been possible without your efforts and encouragement,
and we thank you for your continued support of the McCombs School of Business.

THOM AS w. G I LLI GAN

“Someone is sitting in the shade today
because someone planted a tree a long time ago.”

Dean of the McCombs School of Business

Wa rr en Buffett
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Co r e P u rp os e

“The core purpose of the McCombs School of Business is to educate leaders
that create value for society. Our primary goal is to become one of the most
prominent business schools in the world. To achieve this goal we have
identified three areas of strategic focus with seven associated initiatives.”
- F RO M T HE strategic pl an

I. Leadership in Business Education
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fo cu s o ne

Leadership In Business Education

Br e adt h : U nde rg raduat e
1

WHARTON

Top 10 in 11 disciplines
2 M cCO M BS

Top 10 in 10 disciplines
(Tied with Michigan)

McCombs is second only to Wharton for
across-the-board academic disciplines
(U.S. News & World Report)
Accounting
Marketing
Management Information Systems
Management
Finance
Insurance
International Business
Production / Operations Management

“Leadership is the hallmark
of any prominent business school.”

Entrepreneurship
Real Estate

Implementing the strategic plan has broadened McCombs’
1

Top 20 in 10 disciplines
WHARTON
HARVA R D
STANFO R D
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Acade mi c Br e adt h : Graduat e

McCombs is among the upper echelon of
business schools in academic disciplines
(U.S. News & World Report)

M I CH I GAN

Accounting

BE R K ELEY

Information Systems

Top 20 in 9 disciplines
M cCO M BS

Marketing
Production/Operations Management

NORTH WESTE R N

Finance

In a 2012 faculty research productivity

MIT

International Business

ranking compiled by UT Dallas,

DUK E

Supply Chain / Logistics

CH I CAGO

Management

UCLA

t h e wo r l d ’s to p 10 0 busin ess sch o o l s.

A similar ranking by the Financial Times
places McCombs at No. 17 worldwide.

Acco u nting : nu mb e r o ne
1 M cCO M BS

business education. Our reputation continues to rise, our faculty
members are leading industry dialogue and policy discussions,
and our students are exposed to unique opportunities.

Entrepreneurship

COLU M BI A

McCombs climbed two spots to no. 9 of

intellectual capital and extended our leadership and influence in

More than 6,000 men and women count themselves as McCombs
students each year, taught by 185 full-time faculty members, at
a diverse public university offering one of the most affordable
business educations in the nation. The teaching load is rigorous,
and every classroom minute counts.

Regardless of program size
U.S. News:
Undergraduate

Within that demanding teaching environment, the business

Graduate

faculty members at The University of Texas at Austin continue

Public Accounting Report * :

to sustain—year-in and year-out—a vibrant and substantive

Undergraduate
Graduate
Doctoral
* PAR adjusted its methodology in 2011 to eliminate
any advantage for larger programs. McCombs
remained No. 1 in this bias-adjusted ranking.

research contribution, earning recognition as the ninth most
productive business faculty in the world.
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Intellectual Influence

Initiative o ne

“Our ability to assume a leadership role in
business education is directly related to the
quality and influence of our research.”
The Business, Government & Society
Department has produced the “Ethics
M a nag em ent P ractice an d Po l icy-Makin g

Unwrapped” video series, including a

When Professor Andrew B. Whinston was spotlighted in 2011 as the most influential researcher in his

substantive documentary on convicted

field of management information systems, the honor reflected a return on the intellectual horsepower of

lobbyist Jack Abramoff.

the school, an investment made over decades. That focus has been sharpened under our strategic plan to
favor research that drives real-world management practice while impacting policy around the world. The
payoff of such intellectual rigor is measurable. A recent example is the study conducted by James Dyer,
Leon Lasdon, and Mark Alpert for the Texas Department of Transportation, allowing the agency to modify
expensive highway maintenance priorities by incorporating customer satisfaction perceptions.

Andrew Ellington, of the College of
Natural Sciences [left], answers questions

Ro l e o f B u siness in So ciety

from Reuben McDaniel, management

The strategic plan directly guided the establishment of the Business, Government & Society Department

professor at McCombs, during the Texas

under the guidance of Interim Chair Robert Prentice. The department reflects a growing demand for

Enterprise Speaker Series in May 2012.

attention to issues impacting the relationship between firms and their regulatory, social, political, cultural,

The event led to an invitation for Professor

and ethical environments.

Ellington to address a policy group at
the Texas State Capitol on innovations

Visiti ng Sc ho la rs, Co n feren ces, an d Semin ars

in health care delivery. Texas Enterprise

The emphasis on academic influence has placed McCombs at the crossroads of intellectual exchange.

is an online publication that exposes

For instance, visiting scholar Lamar Pierce spent the 2011-12 academic year at McCombs furthering his

research-based insights to an outside

research on how employee behavior harms organizations. In 2012, McCombs presented its third Health

audience. It received more than 70,000

Care Delivery Systems symposium, drawing a broad spectrum of health care executives, practitioners, and

visitors in its first 18 months, with more

policy-makers. This is just one example of the dozens of conferences and symposia held at McCombs each

than 550 articles posted featuring the

year, focusing on data analytics, energy, marketing, supply chain logistics, and numerous other topics.

expertise of 80 McCombs faculty members.
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Comm unity coffee

I nitiative TWO

Teaching Excellence

The Texas MBA program created a weekly Community
Coffee for MBA students to interact with faculty outside
the classroom and learn about their research initiatives
and interests, and vice versa. McCombs topped the
nation for best professors in The Princeton Review’s
“The Best 294 Business Schools: 2012 Edition,” based on
teaching abilities and accessibility outside the classroom.

“Our ability to assume a more influential leadership
role in business education is directly related to the
quality of our teaching efforts.”
In 2011, five of the ten university-wide

R eso u rces fo r Attractin g To p St ud e n ts

Forty Acres Scholarships went to Business

McCombs Advisory Council member John L. Adams, BBA ’66, chairs the McCombs Scholars Initiative,

Honors Program students at McCombs.

which has raised one Forty Acres (full-ride) Scholarship, nine McCombs Presidential Scholarships

In spring 2012, five more were awarded to

(full tuition and fees plus enrichment activities), and ten McCombs Dean’s Scholarships (half of tuition

incoming BHP students.

and fees). The ultimate goal is to raise funds for 375 scholarships, awarding 90+ scholarships per class.

SAT Sco r es

Business Honors Program vs.
Top Business Schools

I ncr e as e d S uppo rt fo r T e ac h i n g E xc e l l e n c e

The McCombs Teaching Awards honor our best teachers, recognizing and rewarding innovative
course development and teaching excellence. Winners since 2009-10:

1

University of Texas AT AUSTIN BHP

J o e D. Be as l ey Awa r d

Faw n & V ijay M a h a ja n

2

MIT (Sloan)

T e ac h i n g E xc e l l e n c e Awa r d

3

Washington U. (Olin)

MBA Teaching
James Nolen, Greg Hallman, Kathleen Mackie

4

NYU (Stern)

5

Penn (Wharton)

6

Notre Dame (Mendoza)

7

UC Berkeley (Haas)

8
9

Executive Education
Michael Brandl, James Dyer, David Spence

H ank & M ary H a rki n s Fo un datio n Awa r d

Undergraduate Teaching
Dean Bredeson, Heidi Toprac, Ethan Burris

E xc e l l e n c e i n E d ucatio n Awa r d

Cornell

Tramm e l l /C BA Fo un datio n T e ac h i n g Awa r d

C BA Fo un datio n A dviso ry Co un c i l Awa r d

Carnegie Mellon (Tepper)

Assistant Professors
Ethan Burris, Dorothee Honhon, Jeri Seidman

fo r T e ac h i n g I n n ovatio n

Ross Jennings

Stephen Limberg, Brian Lendecky, Michael Hasler

CUR R I CULUM I NNOVATI ONS

The Department of Information, Risk &

The Master of Science in Finance (MSF)

The undergraduate program office established:

Program welcomed its first class of students

•

Certificate program in Real Estate–2012

Operations Management has launched a

in fall 2012. Designed for non-business

•

Certificate program in Supply Logistics
Optimization – 2012

degree beginning in the fall of 2013, focused

majors, this degree plan meets a growing
market need.

•

Management of Science and Technology
major–2012

•

Certificates in Energy Management and
Global Business

Master of Science in Business Analytics
on the growing discipline of data science.
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Teaching Excellence

Initi ative two

“Relating to an experience is key to adult learning.”
M i c ha e l H as ler, Asso ciate directo r, supply c ha in ma nag ement c enter

Students in Michael Hasler’s operations
management class track the path of three
products upstream from a Target store in

Co mmitm e nt to E xperien tial Learn in g

Our commitment is to move the learning experience as close to reality as possible. The McCombs Brand

Austin to a factory in Shenzhen, China.

Experience, initiated in 2012 by the Center for Customer Insight and Marketing Solutions, collaborated

The class was runner up for the 2011

with the Dr Pepper Snapple Group on a student project to develop an actual working brand strategy for

Southwestern Business Deans’ Association

Yoo-hoo products. The effort was featured in the Wall Street Journal.

Bobby G. Bizzell Innovative Achievement
Award, and the program has attracted the

Sports apparel company Under Armour engaged students from the Texas MBA+ Leadership Program in

notice of universities, companies, and

a marketing research and strategy project to determine five-year projections and a college retail strategy.

supply chain educators across the country.

The team presented its findings at Under Armour headquarters in Baltimore.
Combining consumer research, design, and marketing concepts, McCombs students have partnered
with Nordstrom, KVUE-TV, advertising firm McGarrah-Jesse (and client Haggar), Belo/3TV, and other
companies, exposing students to innovation processes found at the most advanced firms.
Graduates of the Master of Science in Technology Commercialization program are in the process of
launching four new ventures initiated at McCombs: Athena Laboratories, Datical, Aptus Technologies,
and TraK Solutions.
Experiencing the real world naturally includes global travel. McCombs boasts the highest percentage
of students who study abroad (38 percent) of any college at The University of Texas at Austin.

Ro b u st o ppo rt u n ities fo r in depen d en t studies a nd practicums :

More than 320 undergraduate students

CCIMS Marketing Fellows

Board Fellows

have participated in the four-year McCombs

MBA Investment Fund, LLC

Texas Venture Labs

Leadership Program, which includes stress

Venture Fellows

McCombs Real Estate Investment Trust

and resilience training; conflict mediation;

Sigma Fellows

and many more

learning workshops and community service;

Clean Tech Fellows

10

and global cultural learning.
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Entrepreneurship

Addressing Societal Challenges

Fo cus two

Energy

Health Care

“The world’s most prominent business schools confront important
human challenges. We are uniquely positioned to contribute to the
dialogue surrounding two of the world’s most vexing problems.”
McCombs is forthrightly taking steps to create a new generation of problem solvers and
Ethics

to guide the education of business and policy leaders as they tackle the issues of energy
sufficiency and sustainability and the demands for greater innovation and creativity.
We are working across the campus, engaging students and faculty members from multiple
disciplines, to create a respected source of knowledge and information about the world’s
energy future, while supporting intrapreneurship, entrepreneurship, and value creation.
Our vision includes an ongoing commitment to research support and teaching
incentives that will have an impact on generations of students, changing the course
of human endeavor in these critical areas.

Leadership

Public Policy
Data Analytics
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Energy Sufficiency and Sustainability

Initiativ e TH R EE

“McCombs will play a large role in creating the intellectual
capital needed by industry leaders and policy-makers to
construct a secure and clean energy future.”
E n ergy C ent er o f Excel l en ce

Launched in direct response to the strategic plan, the Energy Management and Innovation Center (EMIC)
has blossomed into a significant force for convening and facilitating purposeful knowledge sharing in the
realm of energy development, management, and sustainability.
One of many projects supported by EMIC, The University of Texas at Austin Energy Poll meets a clear
demand for an objective, authoritative look at consumer attitudes and perspectives on key energy issues.
The survey results receive wide notice in the energy and business press, and they have been used by both
private industry and government policy-makers.
E x a mp les o f E nergy in th e Cl assro o m an d Conferenc e Ha ll
•

•

•

•

•

•
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For three years in a row, Texas MBA teams have won the National Energy Finance Challenge, and in
2011 Texas MBA students won the Renewable Energy Case Challenge, beating teams from fifteen top

In October 2009, Lee Scott, chairman

business schools.

of the executive committee of the board

David Spence, associate professor of Business, Government & Society, is one of the lead organizers

and former CEO of Walmart, hosted a

of the Austin Electricity Conference, an invitation-only event bringing together scholars, industry

university-wide forum with top researchers

representatives, and policy-makers to address cutting-edge issues in the energy sector.

from across campus to discuss critical

The McCombs Net Impact Graduate Chapter hosts the UT Sustainable Business Summit, the state’s

sustainability issues. Walmart awarded

premier conference on sustainable business.

seed funding to help launch the school’s

The UT Energy Forum, a student-led event, features leading UT researchers and professors, top energy

Energy Management and Innovation

professionals, policy-makers, entrepreneurs, and students, exploring pressing energy challenges.

Center, with the goal to empower leaders

Four weeks of instruction at National Oilwell Varco (NOV) offices in Kristiansand, Norway;

to more effectively manage energy demand

Houston, Texas; Amsterdam, Holland; and Austin, Texas, comprise the NOV Ventures custom certificate

and resources while enabling innovative

program. The program is designed to increase NOV’s product innovation.

technologies grounded in sound business

The CleanTech Fellows program, part of the student-led CCIMS Marketing Fellows program, offers

principles. The director of the center is

select students a concentrated curriculum and the opportunity to partner with reputable clean tech

Professor Sheridan Titman, seen here

firms for a two-semester internship while earning degree credits.

moderating the panel.
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Innovation and Creativity

I nitiative FOU R
Vent u r e L a bs I nvestmen t Co mp etiti o n

The Jon Brumley Texas Venture Labs hosts “The Super Bowl of World Business-Plan Competitions,” in which
the world’s top entrepreneurially minded students solicit startup funds from experienced investors in a
simulation mirroring the real-world process of raising venture capital. In May 2012, 40 teams from 13 countries
competed in the Venture Labs Investment Competition. About half of each year’s teams actually go on to start
companies based on their ideas. The competition pressure is intense and the stakes are high. Here, 2011 winners

“McCombs will play a major role in creating the
intellectual capital and curricular innovations necessary
for understanding the processes that drive creativity and
inspire the development of new firms and enterprises.”

of the Global Venture Labs Investment Competition, TNG Pharmaceuticals, prep for their pitch to judges.

The H e rb K e l l e he r C e nt e r fo r

C e nt e r o n I n n ovatio n a n d Cr e ativity

E ntre pr e ne u rship Growth & R e newal

In May 2012, Texas Venture Labs (TVL) became the Jon Brumley Texas Venture Labs in recognition of a

E ntre pr e ne u rs- i n- R eside nce 201 0-201 2

M e l i nda Garvey, 201 2

combined gift of more than $6 million from Fort Worth businessman and entrepreneur Jon Brumley, BBA
’61. Since it was established two years ago, the program has worked with 40 companies that have raised

Founder and Publisher

more than $25 million in investment capital, while providing a unique and directly applicable educational

austinwoman Magazine

experience for students and a research environment for faculty. In 2011, Accenture awarded the school

and ATXMAN

a significant grant enabling the creation of the Accenture Venture Partners. These students, drawn
from academic disciplines across the campus, spend a year working directly with early stage startup
companies, supporting the market validation activities of TVL.

Lo u ise Epste i n, 201 1

Founder

M STC Pro g ra m

Charge-Off

McCombs moved the Master of Science in Technology Commercialization (MSTC) program into its

Clearinghouse

Management Department graduate program, enriching its academic vitality while adding a significant
new degree path to the program offerings of the school. Class size has increased from 34 graduates in
2011 to an anticipated 85 graduates in 2013. An MSTC team, Athena Laboratories, took second place in

gary ho ov e r, 201 0

Founder
Bookstop and
Hoover’s, Inc.

the 2012 Global Venture Labs Investment Competition, including prizes for “Outstanding Product” and
“Outstanding Presentation.”
E xecu tive E d ucatio n

Texas Executive Education delivers a customized, non-degree version of the sought-after MSTC
curriculum for several organizations worldwide. An open enrollment Innovation Certificate has also been
“ Entrepreneurs-in-residence
enthusiastically engage with students

developed that stimulates innovation and technology commercialization. These programs are aimed at
helping companies bring technologies to market at a fast pace.

in a one-on-one relationship that has
literally changed the course of lives

“Let’s be clear, this school is serious about entrepreneurship. Our strategic plan is unequivocal,

and commerce.”

we are assuming a leadership role in research, teaching, and real-world implementation of new

J o hn sibl ey b u t l e r

business creation. And there are big things to come.”

dir ecto r, k e l l e he r ce nt e r

Ro b A dams, d irecto r, t e x as v e n t ur e l a bs

17

Engaged and Purposeful Community

Fo cu s t hr e e

“ The goals of the McCombs School of Business can only be
achieved within a fully engaged and purposeful community.”
People are our pride at McCombs: our faculty, staff, students, and alumni.
We strive to inform, equip, motivate, and engage them all to facilitate our mission.
From informal Lunch and Learn gatherings, with campus experts such as Paul
Woodruff, Dean of the School of Undergraduate Studies, to internal open houses
designed to break down barriers between departments, we have actively used the
university environment to foster a culture of excellence within the school.
That same outreach is targeted to our vast alumni network, with efforts such as
the popular Knowledge To Go webinar series—which recently won a gold award
from the Council for Advancement and Support of Education—connecting alumni
with knowledge experts from the faculty and from among our graduates.

18

2

I nitiative F I VE

Professional Staff

“Enabling staff members to develop and perform
at the highest level of professionalism will greatly
increase our ability to achieve our goal.”
D ev e lo pm e nt, T ra i n i n g, a n d P e r fo rm a n c e M a n age m e n t

Gaylen Paulson, executive director of

A world-class business school must exemplify excellence in management culture, employee productivity,

the Texas Executive Education Program,

and satisfaction. After all, we have some of the top experts in leadership and management teaching in

teaches the 2012 Leadership Growth

our classrooms! Their specialized knowledge and enthusiasm is tapped frequently to provide leadership

Program, which is designed to build a

development opportunities such as our Leadership Growth Program, in which 52 staff and faculty

pipeline of innovative leaders among

administrators have participated since its inception.

McCombs staff.
Much effort is devoted to fostering a “culture of thank you,” which encourages peers and supervisors
to immediately recognize colleagues who go above and beyond in performance or attitude.
There is much to highlight. McCombs employees recently took three of the 2012 President’s Staff Awards
at the university. Trent Thurman and Caroline Walls won Outstanding Staff Awards, and Shelley Nix was
one of two Outstanding Supervisor Award winners.
E f f i ci e nt and E ffectiv e Orga n i zatio n a l Struct ur e

McCombs has implemented a centralized, technology-based system to increase school-wide efficiency and
effectiveness. This effort matches those at the university level, and President Bill Powers recently charged
the Committee on Business Productivity to issue recommendations for bringing best practices to the
university’s business procedures, organization, commercialization efforts, and asset management. We are
pleased that eight of the 13 committee members are distinguished McCombs alumni.
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Alumni and Benefactors

Initi ative S I X
a samp l i ng o f VI P S p e ak e rs
Host e d by M cCo mbs S i nce 2009

Randall Stephenson
Chairman and CEO of AT&T

“We will strive to develop lifelong relationships of
value to all our alumni and friends. We will invite
our alumni and friends to support our efforts to
become a prominent business school.”
P urp os ef u l Rel atio n sh ips

We have raised more than $100 million in donations to the McCombs School in support of the universitywide Campaign for Texas, launched in September 2006. More than 15,000 individuals donated on behalf of
McCombs, including many leadership gifts, and we have received broad support from our large network
of alumni and friends. Indeed, 37 percent of gifts were under $100, and 87 percent were under $1,000.
McCombs has also raised more Forty Acres Scholarships than any other UT college.
In launching the new Undergraduate Real Estate Program, McCombs’ Real Estate Finance and Investment
Center raised an endowment of approximately $3.5 million, nearly accomplishing its goal of $4 million in
less than one year. The long-term plan is for nearly half of these resources to fund student scholarships.
Over 100 alumni have volunteered to be McCombs Ambassadors to help launch the Our Turn campaign,
designed to increase giving participation among alumni peers and friends. Alumni participation is a metric
gathered by ranking organizations, and increased participation builds the reputation and strength of our
network. We reached a five-year high for giving in 2012 and are on track to hit 8 percent participation by
August 2013, with a goal of 10 percent by 2014.

Todd Maclin, BBA ’78
Former CEO of Commercial Banking,
JPMorganChase
Ralph Heath
Former EVP of Aeronautics,
Lockheed Martin
William Johnson, MBA ’79
Chairman and CEO of H.J. Heinz Company
Herb Kelleher
Founder and Executive Chairman
of Southwest Airlines
Lee Scott
Former CEO of Walmart
Michael Dell
Chairman and CEO of Dell Inc.
Stacy Smith, BBA ’85, MBA ’88
CFO of Intel
Roy Spence
Co-Founder and Chairman of GSD&M
Alice Schroeder, BBA ’78, MBA ’80
Author of The Snowball, the Biography
of Warren Buffett
Jim Turley
Chairman and CEO of Ernst & Young
Ahmed Mahmoud
Former CIO of AMD

M c Co mbs Givi ng Campaign Total s

$

30M

$

25M

19

$

20M
15M
10M

13

$

MI L L I ON

Indra Nooyi
Chairman and CEO of PepsiCo

MI L L I ON +

MILLIO N+

Barry Salzberg
CEO of Deloitte Touche Tohmatsu Limited

MI L L I ON+

John Allison
Former CEO of BB&T
2009-10

22

25

29

Doug Ulman
CEO of LIVESTRONG Foundation

2010-11

2011-12

2012-13

Anne M. Mulcahy
Chairwoman and CEO of Xerox
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Program and Resource Plans

I nitiative S EVEN

“Additional resources are required to produce the
quality of academic programs found at the world’s
most prominent business schools.”
McCombs is financially sound, despite the reduction in funds allocated to the UT System by the State of
Texas, pressures on tuition, and an environment of responsible fiscal constraint. This financial stability is
due in large part to increased revenues from and gifts to Texas Executive Education, which is delivering
innovative and relevant education targeted to the real-world needs of industry, government, and nonprofits.
Dy nami c Growth i n E x ecutiv e E d ucatio n

Open enrollment classes have increased each year, with more than 200 companies now being served,
and custom sessions have increased 100 percent since 2008-09. The industries served reflect the region,
with concentrations in Oil and Gas, High Technology, Health Care, and Financial Services. Programs are
conducted on-site on the university campus, and increasingly off-site around the world, including Norway,
Brazil, Malaysia, China, Great Britain, India, Colombia, and the Netherlands. Since 2008-09, total executive
education program days have increased from 313 to 659 per year.
Br e ak dow n o f R ev e n ue so urc es

I nnovative Ways to D e l ive r a
Ro b u st Acade mi c E nviro nm e nt

$35,074,500

35M

Through new classroom technology,
MSTC students participate online in
live classes, interacting directly with
classmates, professors, and industry
speakers. Nearly 25 percent of current
class members attend online. We are
actively exploring other innovations
to enhance teamwork, enliven teaching,
and expand learning beyond the

2009-10

2012-13

$28,367,813

30M

$25,672,191
$24,022,040

25M
20M

$13,289,642
$12,241,663

15M

$13,139,788

$13,458,285

$12,457,682

$12,096,867

Fees

Tuition
Differential

$3,822,828

10M

$1,788,239

$1,656,660

5M

$1,537,226

traditional classroom.
Gifts

Endowment
Income

Various
Program Fees

Executive
EducationDegree &
Nondegree

State
Appropriation
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Program and Resource Plans

Initiative S ev e n

Facu lty a nd Sta ff Reso urce Pl an s

“We will continue to increase the size of our faculty to
provide students with the educational quality found at
a top business school. We will identify the precise size
and type of human resources needed to produce worldclass academic programs.”

In the face of financial constraints we
have managed to grow our faculty size
and we continue to diligently court top-tier
professors and lecturers who contribute

Fiv e-Y e a r Growth in Faculty Siz e

at a high level. Accomplished lecturers
continue to be hired to meet our classroom
needs, with 11 additional non-tenure-track
instructors hired since 2009-10.

18 more
7 more
12 more
“We will strive to provide the facilities found today at
the world’s most prominent business schools. We will
develop a Facilities Master Plan to identify the physical
requirements of the McCombs School of Business that
will be needed to achieve our goals.”

facu lty m e mb e rs

TENU R E AND TENU R E
TRACK PROFESSO R S

cl assro o m l ect u r e rs

Fac i l ities M ast e r Pl an

School leaders are moving forward to
lay the groundwork for a new Graduate
Business Education Center serving the
students at McCombs. Now in the design
and development stage, this center will
be crucial to our ability to remain competitive among top-tier graduate programs
across the country, providing a robust
learning environment complementary
with modern concepts in pedagogy.

26
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Co nc lu sio n

“We will enhance the international prominence of the McCombs School of
Business by assuming a greater leadership role in business education,
by producing scholarship and programming that addresses major societal
challenges, and by taking steps to engage our entire community in a
more purposeful way.”
Every new idea, every thoughtful discussion, and every creative solution feeds the value of
our program. We will continue to attract the best faculty and deliver the most cutting-edge
education, firmly positioning McCombs as one of the nation’s most vibrant institutions.
Calculating the R.O.I. of our strategic plan goes well beyond the statistics and stories
shown in this report, but our path to success is clear. We know that our future growth will
lead to even greater opportunities for our students, alumni, and supporters.
Thank you for your passionate support of our mission.
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